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Welcome to the April IssueWelcome to the April Issue Industry NewsIndustry News
AMI Conference & Expo Posts Call for Seminar Proposals

The AMI Conference & Expo, formerly IMBC, seeks input from industry for its February event

The Association of Marina Industries (AMI) Con-
ference & Expo, formerly the International Marina 
&Boatyard Conference or IMBC, has posted a Call 
for Proposals on its website and social media ac-
counts. Deadline for submitting proposals for con-
sideration is June 1, 2021. The AMI Conference & 
Expo is scheduled for February 1-3, 2022,in Daytona 
Beach, Florida.

The AMI team is looking for breakout and workshop topics relevant to the business of marinas and boatyards, 
from operations to management, for its all-industry audience of Certified Marina Managers (CMMs) and Certi-
fied Marina Operators (CMOs), as well as marina designers, engineers, sales professionals, and staff. Topics will 
target entry-level staff to senior and executive management.

“We are all looking forward to being face to face in 2022, Chris Petty, AMI Chair, says. “The industry overall is 
doing extremely well and there is such a demand for getting back out there and doing business and the 2022 
Conference & Expo will be the ideal place to do that.”

This year the conference will be dedicating a track to inland waterway issues and challenges. Other AMI Con-
ference &Expo content will include Best Practices; Leadership Skills; Marketing & Communications; Human 
Resources Management and Professional Development; Design & Engineering; Sales, Lead Development; and 
Marina & Boatyard Operations. Overall, the AMI Conference & Expo hosts approximately 25 sessions, includ-
ing two Keynote Addresses, and hosts over 900 attendees and exhibitors. The AMI Conference & Expo is open 
to all industry professionals.

Please visit the AMI Conference & Expo website and its Call for Proposals for full details.

For more information about AMI, please visit marinaassociation.org.

AMI Releases 2020 Marina Economic Outlook Report

This year AMI worked with Marinas.com to bring you more information about the marina industry. We up-
dated AMI’s Wage Rate Report and produced our 2020 edition of the Marina Economic Impact Report.

The Marina Economic Impact Report looks at the health of the marina industry by asking marina managers 
reflect on their business and the economy. We the first survey in early 2020 and this most recent survey in 
early 2021, giving AMI a snapshot on how COVID-19 changed the perceptions of marina managers. We found 
that marina managers remain extremely confident about growth opportunities for their businesses, but there 
is an overall uncertainty in the U.S. economy. This is a marked change from the 
2019 Report, before COVID-19, that express an overall confidence in the U.S. 
economy. Check out the report for more information on the marina industry.

http://marinaassociation.org/conferenceandexpo
https://www.surveymonkey.com/r/8C63WJK
https://marinaassociation.org/
https://marinaassociation.org/store_product.asp?prodid=67
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Training Calendar 2021
 

Intermediate Marina Management 
(IMM) Course

June 13-17, 2021
Fort Lauderdale, FL

Intermediate Marina Management 
(IMM) Course

October 31 – November 4, 
2021

Fort Lauderdale, FL

Advanced Marina Management 
(AMM) Course

December 5-10m 2021
Jacksonville, FL

Industry NewsIndustry News

Industry News continued on Page  4

Suntex Marinas Announces 
Recapitalization

Suntex Marinas Investors LLC announced a recapital-
ization of the company led by funds affiliated with 
Centerbridge Partners, L.P., and funds affiliated with 
Resilient Capital Partners, LLC, alongside key man-
agement members.

Suntex owns and operates 31 market-leading mari-
nas which provide boat docking and storage, as well 
as related services, across 11 states, with over two-
thirds of earnings attributable to high-growth coastal 
markets. The recapitalization retains the company’s 
REIT structure and will provide the necessary capital 
to enable the Suntex team to accelerate its growth 
and sustain its position as the leading acquirer of 
high-quality marina properties around the country.

“While we have experienced tremendous success 
over the years, we are continually planning for the fu-
ture and have developed an aggressive growth strat-
egy,” said John D. “Johnny” Powers, Jr., founder and 
CEO of Suntex Marinas. “This investment allows us 
to build upon our existing portfolio and continue to 
focus on acquiring the highest quality marina proper-
ties around the globe.”

ValvTect Welcomes New Certified 
ValvTect Marinas

ValvTect® recently welcomed seven new marinas to 
the Certified ValvTect Marina family.

The locations listed are now fully authorized ValvTect 
Marine Fuel Marinas and all have met strict quality 
control specifications for fuel quality and formula-
tion performance in accordance with ValvTect’s ma-
rine fuel guidelines. The available fuels contain either 
ValvTect Marine Gasoline Additive or ValvTect Marine 
Diesel Additive with BioGuard™ microbiocide.

The marinas include:

• McKinley Marina – Milwaukee, Wisconsin
• Gulf Star Marina – Fort Myers Beach, Florida

• Halifax Harbor Marina – Daytona Beach, Florida
• Shennecossett Yacht Club – Groton, Connecticut
• Gales Ferry Marina – Gales Ferry, Connecticut
• Cedar Island Marina – Clinton, Connecticut
• Cricket Creek Marina – Omaha, Arkansas

Resilient Marinas Make Resilient 
Working Waterfronts

This episode of the Working Waterfronts Podcast fo-
cuses on marina resilience. For Marinas all over the 
country directly exposed to intense storms, flood-
ing, and land loss, being resilient means being able 
to reduce damage and resume business. There is a 

http://valvtect.com/
https://trk.cp20.com/click/f910-2drbq9-2074is-avdrk702/
https://trk.cp20.com/click/f910-2drbq9-2074it-avdrk703/
https://trk.cp20.com/click/f910-2drbq9-2074iu-avdrk704/
https://trk.cp20.com/click/f910-2drbq9-2074iv-avdrk705/
https://trk.cp20.com/click/f910-2drbq9-2074iw-avdrk706/
https://trk.cp20.com/click/f910-2drbq9-2074ix-avdrk707/
https://trk.cp20.com/click/f910-2drbq9-2074iy-avdrk708/
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Industry News continued from Page 3

Industry News continued on Page 6

growing trend of stronger storms, accelerated ero-
sion, record floods, and longer droughts that create a 
lot of issues for coastal communities. Marinas are on 
the fronts lines, but this means that they can be the 
leaders in the face of a changing climate and rising 
sea levels. Listen here.

Freedom Boat Club Buys New York 
Franchise Operation

Source: IBI News

Freedom Boat Club, a Brunswick Corp division, has ac-
quired the Freedom Boat Club of New York franchise 
operation and territory for an undisclosed sum. The 
news comes just four weeks after Freedom bought 
the franchise operation and territory rights in the Chi-
cago market.

The scope of the transaction includes six New York 
area locations covering Long Island based in North-
port, Glen Cove, Lindenhurst, Freeport, Port Jefferson, 
and Port Washington.

In addition, Freedom Boat Club will acquire the cor-
responding territory rights which includes all of Long 
Island, New York City (excluding Staten Island), the 
eastern coastline of Westchester County and the 
western coastline of Westchester County to the Tap-
pan Zee bridge.

“New York City is the largest metropolitan area in the 
United States and Long Island alone has nearly eight 
million residents” said Cecil Cohn, Freedom Boat Club 
network president. “Growing our footprint in top 
boating communities such as this one is consistent 
with our continued growth plans. We are excited for 
the opportunity to continue to serve our members in 
New York which is home to some of the best boating 
experiences in the world.”

Freedom Boat Club of New York currently has more 
than 600 memberships and continues to grow in 
popularity as boaters from Manhattan and Long Is-
land look to experience great fishing on the northern 
shores and great beaches on the southern shores. 

Memberships at the New York club locations have 
grown nearly 30% annually over the past three years, a 

testament to prior ownership and staff along with the 
continued growth in popularity of Freedom Boat Club.

“Brunswick Corporation has done a fantastic job 
growing Freedom Boat Club and my wife and I are 
excited for the opportunities they will be able to pro-
vide to Freedom’s members and staff in New York,” 
said Peter DeVilbiss, former Freedom Boat Club of 
New York franchise owner.

This marks the third acquisition made by Freedom Boat 
Club over the past year, following the purchase of the 
Chicago territory in early March and the Charleston, 
South Carolina territory in the spring of 2020.

Freedom Boat Club of New York is now Freedom’s sev-
enth corporate owned territory, joining Southwest Flor-
ida, Southeast Florida, Raleigh, North Carolina, Charles-
ton, South Carolina, Chicago, Illinois, and the UK.

MIASF Hosts Marine Industry Night 
For Children’s Harbor

In March, the Marine Industry Association of South 
Florida (MIASF) partnered with Children’s Harbor to 
host a Marine Industry Night for the kids in their pro-
gram. The event was geared to the older youth in 
their program who are planning to enter the work-
force or attend high-education learning.

The event began with Megan Piggott, director of 
marketing & workforce development, presenting an 
overview of the marine industry in South Florida and 
all of the opportunities. A panel of speakers all pre-
sented about specific pathways into the industry as 
well as their stories on how they entered the indus-
try. The panelists included: Will Williamson of Resolve 
Maritime Academy, Stacy Buckley of Bluewater Yacht-
ing, and Trevor Mankini of Golten’s Service Co.

The event concluded with Fire Ranger providing an 
interactive activity for the kids to learn about the dif-
ferent type of fire extinguishers, their importance and 
role in our industry, and to practice using the various 
types of extinguishers.

At the end of the night, the youth asked many ques-
tions about how they can get started working or 
learning more about the marine industry.

https://www.coastalnewstoday.com/podcasts/resilient-marinas-make-resilient-working-waterfronts
https://www.ibinews.com/mergers-acquisitions-and-exits/freedom-boat-club-buys-new-york-franchise-operation/38745.article
https://www.ibinews.com/mergers-acquisitions-and-exits/freedom-boat-club-buys-chicago-franchise-operation-and-territory/38510.article
https://www.ibinews.com/mergers-acquisitions-and-exits/freedom-boat-club-buys-chicago-franchise-operation-and-territory/38510.article
https://www.ibinews.com/mergers-acquisitions-and-exits/freedom-boat-club-buys-chicago-franchise-operation-and-territory/38510.article
http://www.miasf.org/
http://www.miasf.org/
http://www.childrensharbor.org/
https://marinaassociation.org/conferenceandexpotravelinfo
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Industry News continued from Page 4

C.G. Amends Documentation Rules

Source: Trade Only Today

A Coast Guard rule change allows those who feder-
ally document their boats to complete the process 
once every five years, rather than annually.

A Certificate of Documentation is internationally rec-
ognized and expedites checking in and out of foreign 
ports. It also means boaters must not display state 
registration numbers. However, documented boats 
are subject to specific lettering requirements.

In addition, if the boat is financed, the lender may 
require the paperwork. Documented vessels must be 
a minimum of 5 net tons.

“The change to a five-year documentation period will 
be a time-saver,” BoatUS manager of government af-
fairs David Kennedy said in a statement.

Owners of documented boats previously could 
choose a one-year, $26 fee or a multiyear payment 
of up to five years. The new five-year documentation 
cost is $130, and a refund will not be made if the boat 
is sold during the period.

Click here for more about Coast Guard vessel docu-
mentation

Newport Boat Show Announces 
Charitable Partners

Source: Marina Dock Age

Newport Exhibition Group, owners and producers 
of the Newport International Boat Show, announced 
that it has selected two non-profit organizations as its 
Charitable Partners – the C. Thomas Clagett, Jr. Me-
morial Clinic and Regatta and the Herreshoff Marine 
Museum and America’s Cup Hall of Fame. The orga-
nizations will receive complimentary exhibit space at 
the event and the opportunity to educate and share 

Industry News continued on Page 7

WHY IS EVERYONE SWITCHING TO 
GOLDENS CONCRETE DOCK SYSTEM?

Golden’s Patented Hybrid Concrete Dock System is made with the 

highest grade materials allowing for durability, low maintenance, and is 

one of the most cost effective concrete marine systems on the market. 

W W W . G O L D E N M A R I N ESYST E M S . C O M

A dock system so resilient that it continues  
to prove itself in the even harshest conditions.

https://www.tradeonlytoday.com/industry-news/c-g-amends-documentation-rules
https://www.boatus.com/products-and-services/boat-lettering/uscg-requirements
https://www.boatus.com/news-room/release/us-coast-guard-changes-certificate-of-documen
https://www.boatus.com/expert-advice/expert-advice-archive/2020/december/us-coast-guard-vessel-documentation-faqs
https://www.marinadockage.com/newport-boat-show-announces-charitable-partners/
http://newportboatshow.com/
http://clagettregatta.org/
http://clagettregatta.org/
http://herreshoff.org/
http://herreshoff.org/
http://www.goldenmarinesystems.com
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Industry News continued from Page 6

information regarding their important missions. The 
50th Annual Newport International Boat Show will 
take place September 16 through 19, 2021 in down-
town Newport, Rhode Island.

“Each year, we choose a not-for-profit organization 
that is associated with boating as a part of our ‘give 
back’ program,” said Nancy Piffard, show director of 
Newport Exhibition Group. “Since we had to cancel 
our show in 2020 due to COVID-19, we wanted to 
fulfil our promise to support the C. Thomas Clagett, 
Jr. Memorial Clinic and Regatta that we had selected 
to work with last year and add a new partner for 2021, 
the Herreshoff Marine Museum and America’s Cup 
Hall of Fame. In their own unique ways, both organi-
zations have a long history of promoting recreational 
boating and marine industry innovation while using 
sailing to bring people together through friendly 
competition on the water.”

Celebrating its 50th year, the Newport International 
Boat Show is one of the largest in-water events in the 
country and the premier show in New England. It en-
compasses over 14 acres of Newport’s famed water-

front and hosts hundreds of exhibitors, dealers and 
manufacturers, with new powerboats and sailboats 
ranging from 15- to 90-feet, plus an extensive selec-
tion of marine equipment, services and accessories 
for boaters. A number of high-profile sponsors have 
already committed to adding to the experience with 
special events throughout the days of the Show.

Throughout 2021, the Herreshoff Marine Museum 
will celebrate five decades of preservation and inter-
pretation of the world-renowned Herreshoff Manu-
facturing Company and its remarkable founders, 
brothers John and Nathanael (“Captain Nat”) Herre-
shoff. Located in Bristol, Rhode Island, the Museum 
will commemorate this year-long anniversary with 
numerous online and in-person programming and 
special events.

The Clagett organization, founded in 2003, honors 
the late Tom Clagett, a U.S. Navy World War II veteran 
who enjoyed sailing on the Chesapeake Bay. The Re-
gatta’s mission is, “to provide sailors with disabilities 
the opportunity to improve their skills and reach per-
sonal goals through world-class coaching and com-
petition.” Clagett Regatta sailors have won medals at 
the 2008, 2012 and 2016 Paralympic Games.

Love Watch Hill & Sailors
Patchogue, NY

Vallecito Marina & Yacht Club
Bayfield, CO

Ventura Harbor Village Marina
Ventura, CA

Capital Yacht Club
Washington, DC

Delta Bay Marina
Isleton, CA

Port Annapolis Marina, Inc.
Annapolis, MD

Welcome AboardWelcome Aboard
Safe Harbor Peninsula Yacht Club

Cornelius, NC

Strong’s Yacht Center
Mattituck, NY

Las Vegas Boat Harbor, Inc.
Boulder City, NV

South Port Marine
South Portland, ME

Impact Fenders
Durango, CO    
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https://www.bellingham-marine.com/
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http://www.hubbell.com/hubbell-marine
http://www.fuelm.com/marine
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Upcoming AMI Virtual 
Events & Webinars

May 4
Marina Revenue Acceleration: Price with 

The Wanderlust Group
Register here

May 25
Marina Revenue Acceleration: Occupancy

Registration Coming Soon

June 8
Marina Fire Safety Session 3

Registration Coming Soon

June 14
Marina Revenue Acceleration: Inventory Mix 

Registration Coming Soon

July 14
Understanding Your Marina's Economic Impact

Registration Coming Soon

https://marinaassociation.org/ev_calendar_day.asp?date=5%2F4%2F21&eventid=117
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800.825.3379 | HydroHoist.com

LIFT YOUR MARINA REVENUE 
WITH HYDROHOIST PRODUCTS

Marina and dock builders are using HydroHoist®
 products to maximize 

their revenues, increase customer satisfaction, and lift their bottom line.

EnergyMate® PowerPort®

HH_Ad_AMI_8x10.5_LiftMarinaRev.indd   1HH_Ad_AMI_8x10.5_LiftMarinaRev.indd   1 3/14/21   11:36 AM3/14/21   11:36 AM

http://www.hydrohoist.com
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Take Your Marina to the 
Next Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 
that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 
marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 
environmental issues. Purchase now.

https://marinaassociation.org/store_product.asp?prodid=26
https://marinaassociation.org/store_product.asp?prodid=26
https://harba.co/marina-management-products/harbamaster/
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     Legislation &     Legislation &
          Partnerships          PartnershipsBy Eric KretschBy Eric Kretsch
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Development Opportunity: Joint Venture 
Partner Wanted

Federally Owned Land in Delaware under a long-term lease for existing 
marina. No acquisition costs, no real estate taxes for three separate par-
cels totaling +/- 35 acres available for development. 

Public sewer and water, development required to be leased to the pub-
lic. Residential, hotel, restaurant and a fitness center are all develop-
ment possibilities. Contact William Freas 610-633-5083 or bestbuilt12@
live.com.

Set sail with us in pursuit
of new horizons.

Scan the QR code with your mobile camera.

DISCOVER MORE

mailto:bestbuilt12@live.com
mailto:bestbuilt12@live.com
http://www.impactfenders.com
https://shmarinas.com/
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Set sail with us in pursuit
of new horizons.

Scan the QR code with your mobile camera.

DISCOVER MORE

http://www.impactfenders.com
https://shmarinas.com/
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Around The WorldAround The World
SeaFront Marine Group Expands UK 

Retail Outlet Metwork

Second YouBoat-branded outlet opens at Swanwick

Source: IBI News

The second chandlery operated under the YouBoat 
brand, a part of the SeaFront Marine Group in the UK, 
will open this weekend at Swanwick Marina on the 
River Hamble adding to the first one, YouBoat Gos-
port, which operates adjacent to the Premier Gosport 
marina.

Only formed in 2019, SeaFront Marine Group aims 
to expand across a number of marine areas of which 
chandleries is one activity. In addition to the two 
YouBoat facilities, the group also operates the Nick 
Cox Yacht Chandler in Lymington.

Richard Besse, SeaFront’s managing director, told IBI: 

“We might expand the YouBoat brand further but we 
have no plans at present. One step at a time. As a 
group we are keen to through start-ups, acquisitions 
or mergers. We are open to any opportunities.”

The YouBoat Swanwick chandlery will sell a full range 
of leading marine equipment to visitors and berth 
holders. A raft of new services include longer opening 
hours of 8am-5pm, which will be particularly handy 
for shoppers picking up groceries from YouBoat’s 
newly introduced food and drinks section.

As well as visiting the store, buyers can enjoy the con-
venience of a new ‘click and collect’ service for goods 
ordered online from the YouBoat website. Berth 
holders can even arrange for goods to be delivered 
straight to their boats on the marina. Swanwick Ma-
rina is part of Premier Marinas and YouBoat are ex-
tending their 10% discount scheme on selected items 
to all Premier Marinas’ berth holders.

The new YouBoat store will be managed by Jane Shee-
han, who was previously manager of YouBoat Gos-
port, so she brings with her a wealth of experience in 
retail service and customer care. YouBoat Swanwick is 
situated on the former Force 4 Chandlery site.

Besse added: “YouBoat Swanwick and YouBoat Gos-
port are part of SeaFront Marine Group which also 
owns Nick Cox Yacht Chandler in Lymington. We are 
delighted to be opening the latest addition to our 
chandlery group in Swanwick. The new YouBoat store 
is located in the UK’s most central position for leisure 
boating.”

“The acquisition of the Swanwick site is in line with 
the Group’s growth strategy of seeking out marine 
retail and distribution businesses in strategic loca-
tions and enabling them to benefit from our man-
agement structure and expertise. SeaFront Marine 
Group is privately-funded and we view our portfolio 
businesses as long-term assets.”

Apart from the chandleries, SeaFront Marine Group 
also operates Spares Marine and C-Front Trading. 

Around the World continued on Page 21

- FULL SERVICE -

- HIGH AMENITY -

- OVER 320 BOAT SLIPS -

- ON-SITE STORAGE - 

- 8.8% CAP RATE -

FOR MORE DETAILS, PLEASE CALL:
248.358.0100

DETROIT MARINA 
FOR SALE!

https://www.ibinews.com/companies/seafront-marine-group-expands-uk-retail-outlet-network/38779.article
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Around the World continued from Page 20

Spares Marine is an online company offering product 
spares, information and support from leading marine 
brands and C-Front Trading distribute leading prod-
ucts in boat maintenance with Hempel paints plus a 
large range of anodes, polish, chain and more.

Borrow A Boat Hits US Shores

Source: IBI News

British boat rental company launches in America
Just one week after Brunswick Corporation’s Free-
dom Boat Club announced its first location in the UK, 
a counter-attack has been launched by peer-to-peer 
boat rental pioneer Borrow A Boat, which has entered 
the US market as part of the company’s 2021 global 
expansion plan.

“Our expansion into the US is a key milestone in the 
growth of the business and brand. The US is one of 
the world’s biggest boating markets but remains 
largely untapped in terms of peer-to-peer charter,” 
said CEO and founder Matt Ovenden.

Setting sail in 2017, the self-proclaimed “Airbnb of 
boats” has seen steady growth, offering members ac-
cess to some 35,000 different boats in over 65 differ-
ent countries.

A dedicated US website has been launched, allowing 
members to locate and charter a vessel of any type 
directly from the vessel’s owner with or without an op-
erator or crew. Prices for day boats start from US$60 
per day and sailing yachts from US$150 per day.

Ovenden said that an increase in US domestic travel, 
as well as a rise in marine tourism globally, positions 
Borrow A Boat to capitalize on that growth.

“As the US domestic travel market continues to grow, 
and with the promising news of US-UK travel routes 
reopening, Borrow A Boat is perfectly positioned to 
meet the needs of customers from both sides of the 
Pond. The US launch is further evidence of our ethos: 
to make boating more accessible, affordable, flexible, 
and inclusive for all, and to get more people to expe-
rience the positive benefits from being on the water.”
Borrow A Boat’s US website can be accessed at www.
borrowaboat.com/en-US.

https://www.ibinews.com/companies/borrow-a-boat-hits-us-shores/38773.article
https://www.ibinews.com/companies/brunswicks-boat-franchise-stakes-out-european-expansion/38705.article
http://www.borrowaboat.com/en-US
http://www.borrowaboat.com/en-US
http://www.surveyadvantage.com
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SIMPLY MARINAS
RECENT TRANSACTIONS
Grider Hill Marina Resort, KY 
Whitman Hollow Marina, TN 
South Harboouurr  VViillllaaggee, NC    
Oak Harbor Marina, LA   
MMiiaammii  RRiivveerr  MMaarriinnaa,,  FFLL     
Sardis Lake Marina, MS      
Miami River MMaarriinnee  SSiittee,, FL 
Lankford BBaayy Marina, MD      
Starved Rock Marina, IL  

Wisdom Dock Marina Resort, KY 
Hales Bar Marina Resort, TN 
Highland Marina Resort, GA 
Northport Boatyard, MI 
South Shore Marina, DE 
MMiiaammii  DDeevveellooppmmeenntt  SSiittee,,  FFLL
CCoorraall  GGaabblleess  WWaatteerrffrroonntt  SSiittee,,  FFLL  
Hi Seas Marina, WI       
Beavers Bend Marina, OK

Find out how we helped  tthheessee  happy clients, and how we can help you. 
Leverage the Simply Marinas Network of 12,000+ marina investors.

SScchheedduullee  aa  ccoommpplliimmeennttaarryy  vvaalluuaattiioonn  aanndd  ccoonnssuullttaattiioonn  

                        
tteeaamm@@ssiimmppllyymmaarriinnaass..ccoomm    330055--339900--00339977

http://www.takemefishing.org/retentiontoolkit
http://www.simplymarinas.com
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.
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News From WashingtonNews From Washington
  

NMMA’s Nicole Vasilaros, SVP of 
Government & Legal Affairs, Departs 

for Business Roundtable

NMMA announced today that Nicole Vasilaros, NM-
MA’s Senior Vice President, Government and Legal 
Affairs, is moving on from the Association after ac-
cepting the role of Vice President, Advocacy and 
Government Relations at the Business Roundtable. 
Vasilaros will remain onboard at NMMA through 
April 23 and following the 2021 American Boating 
Congress (April 21-22) to ensure a smooth transition. 

Vasilaros began at NMMA in 2011, rising through the 
ranks from State Government Relations Manager to 
Senior Vice President of Government and Legal Af-
fairs, overseeing the industry’s advocacy work at the 
federal, state, and international levels of government.
“Nicole has made a tremendous impact at NMMA 
and leaves a lasting legacy with countless contribu-
tions to the protection and expansion of the recre-
ational boating industry. We are grateful for her time 
at NMMA, and we know she will excel at the Business 
Roundtable,” said Frank Hugelmeyer, NMMA presi-
dent. “With a strong foundation in place, our expe-
rienced team will continue NMMA’s proactive advo-
cacy work at every level of government, ensuring the 
continued growth and prosperity of the recreational 
boating industry.”

During her time at NMMA, Vasilaros advanced and 
enhanced the Association’s advocacy efforts, spear-
heading a multi-faceted approach that included ro-
bust lobbying, stakeholder engagement, political 
fundraising, communications and coalition building. 
Her successes include counseling members on CO-
VID-19 response, helping to pass the most signifi-
cant recreation legislation in a decade—the Modern 
Fish Act, overseeing 150% growth of the industry’s 
BoatPAC, managing the industry’s response to execu-
tive branch actions on international trade, and lead-
ing the industry’s presence at Democratic and Re-
publican National Conventions.

In addition, Vasilaros has had an integral role in the 
development and advancement of the Outdoor Rec-
reation Roundtable into the leading business coali-
tion for the outdoor community.

Prior to joining NMMA, Vasilaros worked on Capitol 
Hill for two Florida members of Congress, handling 
health care, education, and judiciary issues.

With the departure of Vasilaros, NMMA is forming a 
search committee to find her replacement. Email in-
quiries can be sent to rgallery@nmma.org.

NMMA Urges California to Withdraw 
its Proposal to Change Prop 65 Labels

On Monday, NMMA submitted comments to the 
California Office of Environmental Health Hazard As-
sessment (OEHHA) — which recently announced pro-
posed changes to California’s Proposition (Prop.) 65 
short-form warning requirements. If your company is 
using the short-form warnings to comply with Prop. 
65 requirements, these proposed changes will likely 
affect your Prop. 65 compliance plan and NMMA en-
courages you to submit comments via Boating Unit-
ed by March 29, 2021.

In its comments, NMMA recommended that OEHHA 
withdraw its proposed changes to the short-form 
warning requirements in the absence of reasonable 
alternatives or a more targeted approach for marine 
products. California OEHHA’s proposal to the short-
form warning requirements changes that would re-
quire any company using short-form warnings to 
revise their Prop 65 compliance plans, including la-
beling and marketing materials. More information 
about the proposed changes can be found here.

According to the comments, “Marine manufacturers 
and businesses have invested significant resources 
to overhaul their Proposition 65 compliance plans to 
ensure compliance with the new requirements that 
took effect only a few years ago in 2018. NMMA sup-
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ports the continued use of the short-form warning, 
which currently provides a reasonable warning for 
recreational marine products that are sold in cata-
logs, online, and in marine retail stores.”

NMMA will continue to monitor the regulatory pro-
cess and work with coalition partners to further high-
light for California policymakers the logistical com-
plexity and financial impact this would have on the 
marine industry and other industries.

If you have any questions or would like additional in-
formation, please contact NMMA director of federal 
government relations Clay Crabtree at ccrabtree@
nmma.org.

NMMA and NMMA Canada Provide 
Update on Meeting Between 

President Biden and Prime Minister 
Trudeau

The bilateral meeting between President Joe Biden 
and Prime Minister Justin Trudeau last month sig-
naled an opportunity for the U.S. and Canada to 
make headway on joint policy priorities, including 
those that benefit the North American recreational 
boating industry. The joint Roadmap for a Renewed 
U.S.-Canada Partnership issued following the historic 
meeting gives a glimpse into the shared priorities of 
the two countries.

According to NMMA and NMMA Canada, there is 
great cause for optimism as the recreational boating 
industry is already making great progress in policy 
areas covered by the Roadmap. Priorities relevant to 
our sector include:

Taking a continental approach to supply chain chal-
lenges

The Roadmap commits to strengthening Canada-U.S. 
supply chain security and reinforcing “our deeply in-
terconnected and mutually beneficial economic re-
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lationship”. In the recreational boating sector, low 
inventory and supply chain problems have plagued 
companies on both sides of the border for much of 
the pandemic. As with the auto sector, the boating 
industry enjoys a highly integrated supply chain, and 
the industry looks forward to contributing its ideas as 
the strategy takes shape. Additionally, the organiza-
tions encourage regional bodies such as the Confer-
ence of Great Lakes and St. Lawrence Governors and 
Premiers to bolster their work in this area.

Embracing clean tech and doing our part to support 
the target of net-zero emissions by 2050

Recreational boating represents about 0.2 percent of 
all greenhouse gas emissions in the U.S. Despite this 
small footprint, the industry has been proactive in re-
ducing carbon emissions and making great progress 
in phasing-out the worst offending greenhouse gas-
ses, such as hydrofluorocarbons (HFCs) in floatation 
foam. Indeed, since 2000 the industry has achieved 
an 75-95 percent reduction in engine emissions and 
a 40 percent Increase in fuel efficiency.

NMMA member companies in the U.S. and Canada 
are at the forefront of developing hybrid and electric 
engines and other technologies that will further re-
duce the carbon output of recreational boating. The 
industry is buoyed by President Biden and Prime Min-
ister Trudeau’s shared vision to tackle climate change 
and boost conservation efforts and well-positioned 
to tap into the $2 trillion that President Biden has 
promised to invest in sustainability and clean energy.

Deepening our economic ties and promoting a re-
covery that works for everyone

The North American recreational boating industry 
faced challenges during the previous administration 
when the U.S. government imposed Section 232 tar-
iffs on steel and aluminum imports, prompting the 
Canadian government to levy counter-tariffs on rec-
reational boats imported into Canada. With approxi-
mately 85 percent of boats sold in Canada coming 
from the U.S., the countermeasures did little to pro-

tect Canada’s small domestic manufacturing base, 
while causing severe harm to Canadian dealers who 
saw sales plummet. American manufacturers also 
incurred losses when U.S. boat exports to Canada 
dropped by 26 percent, which continued throughout 
the period the tariffs remained in place.

While the prospect of new tariffs seems remote, 
NMMA and NMMA Canada urge both governments 
to keep their procurement policies as open as pos-
sible to manufacturers and service providers on both 
sides of the border. With the stability of the United 
States-Mexico-Canada Agreement (USMCA) and the 
deeply integrated supply chains, free and fair trade is 
critical to our countries’ mutual prosperity.

For more information, please contact NMMA Canada 
Director of Federal and Provincial Government Rela-
tions, Jim Wielgosz at jwielgosz@nmma.org.

Biden Administration Unveils 
Comprehensive Infrastructure Package

The Biden administration announced this week 
the American Jobs Plan, a $2 trillion plan that pro-
poses major investment in America to create millions 
of jobs, rebuild our country’s infrastructure, and po-
sition the United States to out-compete China. The 
framework outlines several programs supported by 
the recreational boating industry and NMMA is com-
mitted to securing the priorities in a final legislative 
package.

“We are pleased that President Biden’s comprehen-
sive infrastructure plan contains several recreational 
boating industry priorities, including the needs of 
ports and waterways, supply chain challenges, and 
climate resiliency initiatives,” said Callie Hoyt, NMMA 
director of federal government relations.

“As the administration and Congress continue to 
build out their respective proposals, we look forward 
to working with all parties to ensure the outdoor rec-

mailto:jwielgosz%40nmma.org?subject=
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reation community’s broader access and infrastruc-
ture concerns are addressed in the final legislation.”
Recreation access, infrastructure and environmental 
stewardship remain top priorities for the recreational 
boating industry. The administration’s initial inclusion 
of upgrades and investment in ports and waterways, 
and investment in programs that will address climate 
change are positive starting points that must be ex-
panded upon to ensure boating specific needs are 
addressed.

The proposal outlines a reassuring call to “maximize 
the resilience of land and water resources to protect 
communities and the environment. President Biden’s 
plan will protect and, where necessary, restore nature 
based infrastructure – our lands, forests, wetlands, 
watersheds, and coastal and ocean resources.”

In addition, President Biden called on Congress to 
“establish the United States as a leader in climate 

science, innovation, and R&D [through] public in-
vestments in R&D [which] lay the foundation for the 
future breakthroughs that over time yield new busi-
nesses, new jobs, and more exports.”

Significant investments proposed in the plan would 
“strengthen manufacturing supply chains for critical 
goods” – a critical challenge the marine manufactur-
ing industry, at large, currently faces.

As negotiations commence between the administra-
tion and Congress on a long-term plan to rebuild 
the country’s infrastructure and economy, it is critical 
that sufficient investment in outdoor recreation in-
frastructure is made to protect and grow the outdoor 
economy’s significant economic contributions.

Additional information on the American Jobs Plan 
may be accessed here. For further information con-
tact Callie Hoyt at choyt@nmma.org.

Call us today to maximize your investment. 
Let us put our expertise in floating dock
design, manufacturing and construction
to work for you.

America’s Trusted 
Marina Builder

417-858-8814  |  MariCorpUS.com

https://www.whitehouse.gov/briefing-room/statements-releases/2021/03/31/fact-sheet-the-american-jobs-plan/
mailto:choyt@nmma.org
https://maricorpus.com/
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Maryland Clean Marina Partners With 
MTAM For Boater Clinics

Maryland Clean Marina program staff are partnering 
with the Marine Trades Association of Maryland to 
host two “Welcome to Boating” clinics to help boat-
ers improve basic but stressful skills so they are more 
likely to stay in the sport and are safer.

According to the National Marine Manufacturers As-
sociation (NMMA), 42 percent of new boaters leave 
the sport within five years. Research also shows that 
launching, retrieving, and docking boats are the most 
stressful part of the experience for all boaters. These 
clinics are aimed for the beginner boater but are 
open to anyone. Boating safety, fishing information, 
and lots of other material will be provided to help 

boaters have the best possible experience in Mary-
land. Both organizations are asking marinas to share 
this information with their boating customers.

The clinics will be held May 4 and 6 from 4:00 to 7:00 
p.m. at Sandy Point State Park. Professional instruc-
tors will demonstrate the skills involved in properly 
launching, retrieving, and docking a small boat. The 
clinics will be free but participants will be required to 
pay the Park entry fee. COVID-19 safety precautions 
will be in place and masks will be required. Group 
sizes will be limited.

To receive information about the “Welcome to Boat-
ing” Clinics when registration opens click here. This 
is not a commitment to attend or a guarantee that 
space will be available.

CONTACT US TODAY TO LEARN MORE
 1-855-258-3939
info@marinaee.com
www.marinaee.com

Are you aware of the latest National Electric Code (NEC) and National Fire Protection 
Agency (NFPA) code requirements that will affect your marina next year?

Starting in 2021, 
ALL marinas will be 
required to annually 
test every vessel 
for the presence of 
ground faults, and 
at the time of initial 
connection.

Compliance does not 
have to be difficult!
Marina Electrical 
Equipment is proud 
to introduce our 
latest product, the 
Vessel Ground Fault 
Check Unit, VGFCU-
ISO.

* PATENT PENDING
• NFPA 303 
and NEC Art. 555 
Compliant
• UL Listed
• Portable
• Reliable and 
user-friendly design 
– find
 ground faults 
without hiring an
 electrician
• 30A and 50A 
shore power outlets 
to test
 wide range of 
boats

The NEW 
Vessel Ground Fault 

Check Unit

https://dnr.maryland.gov/Boating/Pages/cleanmarina/home.aspx
http://mtam.org/
http://www.nmma.org/
http://www.nmma.org/
https://docs.google.com/forms/d/e/1FAIpQLSdzc4ZKpBXdhGdtKqWLwCT_10N-fgM9MV1ep5mbJdYILG_mkw/viewform
http://www.marinaee.com
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World leaders in marina equipment design and construction;
providing turnkey solutions including breakwaters and boardwalks 

to create, rebuild or reinvent you marina and waterfront.

A competitive choice for your waterfront and docking needs with a 
longer lasting 50 year design life promise. 

Docks   |   Boardwalks   |   Bridges   |   Breakwaters 
www.poralu.com

MARINA & WATERFRONT 
SOLUTIONS PROVIDER

http://www.nationalmarinasales.com
http://www.poralu.com
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AMI Contact InformationAMI Contact Information

Kayce Cashill-Florio
AMI Conference and Expo Coordinator

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622
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